Beef grades 


On Nov. 14, the 8th Circuit Court 
of Appeals in St. Louis, MO, reversed 
the May 29 ruling of a U.S. District 
Judge who issued an injunction against 
Agriculture Dept.’s revised standards 
for beef grades (requiring that beef be 
graded for yield as well as quality—at 
present, this is voluntary). This means 
that, unless the plaintiffs—such as 
consumer groups, labor organizations 
& certain meat packers—appeal the 
ruling before Dec. 5, the new grading 
standards could possibly go into effect. 
New beef standards had been 
scheduled to go into éffect in April but 
were delayed because of the judge’s in- 
junction [CONSUMER NEws: Aug. 15, 
June 15, May 1; CONSUMER REGISTER: 
March 15, 1975 & Nov. 15, 1974). 


Recall 


e SLEEPWEAR—Consumer 
product Safety Commission (CPSC) 
has accepted consent orders from 2 
companies that make carpets—First 
National Co. of Memphis, TN, & 
Stayton Products Inc. of Easley, 
SC—under which the firms have 
agreed to take corrective steps either 
to relabel or recall children’s sleep- 
wear that may not meet Federal 
flammability requirements. 

CPSC found that although First 
National Co. was labeling its sleep- 
wear with cautionary statements that 
it did not meet flammability standards 
(as required by law), 74 4% dozen boxes 
of boy’s pajamas in size 3 were distrib- 
uted nationwide with labels that were 
partially hidden. In the consent order, 
manufacturer agreed to inform the 
stores selling the pajamas of the prob- 
lem & asked them to apply a stick-on 
label to the plastic bag enclosing the 
pajamas. As a result, most retailers 
agreed to label their stock accordingly. 

In a similar matter, CPSC found 
that an unspecified number of infant’s 
one-piece sleepers manufactured by 
Stayon Products Inc. from July 29, 
1972, to July 28, 1973 (the period when 
sleepwear not meeting the new flam- 
mability standards could still be man- 
ufactured & sold on the marekt), were 
not labeled with “prominent, perma- 
nent & conspicious cautionary labels” 
as required by law. According to 
CPSC officials, the company had only 
put the required label—Flammable 
(Does Not Meet U.S. Department of 
Commerce Standard DOC FF 3-71) 
Should not be worn near sources of 
fire’—on the boxes containing the 
pajamas. In the consent order, the 
company agreed to recall all noncom- 
plying garments that were still on the 
market. 

For more information about the 
products involved in these consent or- 
ders, contact the Bureau of Com- 
pliance, Consumer Product Safety 
Commission, 5401 Westbard Ave., 
Bethesda, MD 20207. 


Consent orders are for settlement purposes 
only & do not mean an admission by the companies 
involved that they have violated the law. How- 
ever, any future violations of consent orders by 
corporations could result in a law suit & penalties. 
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Consumer representation plans 


Responding to a directive issued last April by President Ford, the De- 
partments & agencies of the Executive Branch have developed new plans to 
increase consumer participation in government decision-making. Called Con- 
sumer Representation Plans, these proposed agency programs were published 
Nov. 26 in the Federal Register & although each plan has been tailored to the 
circumstances of the individual agency, according to Mrs. Virginia Knauer, 
Special Assistant to the President for Consumer Affairs (who worked with 
each agency on developing its proposals), many contain common recommen- 
dations for improving consumer representation. These include: 

e Creating or continuing a special office or official within the agency or 
Department to be responsible for implementing the plan & for advising the 
agency on consumer matters; 

e Announcing at the earliest possible date issues under consideration by 
the agencies to encourage consumer involvement in government policy de- 
velopment; 

e Increasing involvement of agency field offices as a way to better com- 
munications with consumers at the local level. 


With the publication of these plans, President Ford has now instructed 
the agencies to implement their proposed plans on an interim basis “to prevent 
any delay in providing public access to the decision-making processes of the 
Executive Branch.” Then, if changes are required, they will be incorporated 


into the final agency plans which are scheduled to be published in the Federal 
Register in March. 


To insure that consumers are represented in developing the new plans, a 
series of public meetings will be held across the country to explain how the 
plans work & to invite consumer comments. At press time, the dates & loca- 
tions of these meetings were still unknown but CONSUMER NEWS will publish 
this information when it becomes available. 


Dear Consumer: 


You are being mailed, separately, a supplement to this issue of 
CONSUMER NEws that contains the Departmental Consumer Repre- 
sentation Plans, which I mentioned last issue [CONSUMER NEws: Nov. 
15]. The supplement, which is a reprint of the Federal Register of Nov. 
26, explains the efforts being undertaken by 17 Departments & agencies 
at the direction of President Ford to make the Executive Branch more 
responsive to consumers. 

Please read these proposals & mail your comments to the address 
given at the end of each Departmental or agency section. Also, please try 
to attend the public meetings about the plans which will be held across 
the country in January. 

Sincerely, 





Tax time again 


1976 is right around the corner, which means that now is the time to do any year-end planning on 1975 income 
taxes. According to Internal Revenue Service (IRS) & many financial counselors, by reviewing your tax situa- 
tion before the year ends, you will still have time to make any last minute adjustments that can save you money on 


your tax return. To help you get the most savings possible on this year’s income taxes, CONSUMER NEWS has 
compiled this checklist for 1975 tax planning: 


INCREASING DEDUCTIONS 


O According to IRS, deductions have more value as tax savers in a year in which your income level is high. 
Therefore, if you determine that you will be making more money this year than next, it would probably be 
beneficial to take as many tax deductions this year as possible. Conversely, if you have been unemployed or 
expect to be in a higher tax bracket next year, delay deductions until January or later for greater tax savings. 


CHARITABLE DEDUCTIONS 


0 If you decide that you need extra tax deductions this year, charitable donations are the most flexible for 
timing. Therefore, you might want to take additional tax deductions, either in the form of money or property 
(such as clothing) before the end of the calendar year. According to IRS, gifts to charities supported by the public 
are deductible up to half your income. However, you may be required to substantiate your contributions, so get 
receipts from the organizations you contribute to. 


MEDICAL EXPENSES 


0 You can deduct medical costs for such items as eyeglasses, hearing aids & dentures as well as doctor & 
hospital costs if they come to more than 3% of your gross income. However, you may want to put off any new 
medical expenses until 1976 if your total for 1975, including these new expenses, will fall below the 3% limit. (For 
1976’s return, you may still find your medical expenses are below the 3% level.) In computing your medical costs, 
you can also figure in money you spent on medicines if it comes to more than 1% of your gross income. In addition, 
you can include half the money you paid in medical insurance premiums. 


TAXES & INTEREST 


©) Planning a big purchase this year? If you’ve been thinking of buying a new car, boat, or other large item, 
IRS will allow you to deduct the sales tax paid on these purchases as well as the sales tax specified in the tax 
tables. 

0 What about other taxes? If, for example, an installment on your state income tax is due early in 1976, 
pre-paying it now will put the deduction in 1975. The same idea holds true for interest payments: if a loan is due 
early next year, you can pay it now & get a credit for this year’s taxes. 


BUYING & SELLING A HOME 


O If you buy a home that meets certain requirements, you can get a tax credit of 5% of the purchase price, up 
to a maximum of $2,000, if you sign a contract before Jan. 1, 1976. To get this credit, the home must be your 
principal residence & must be a newly constructed house, mobile home, condominium unit or cooperative apart- 
ment. Purchase price must also be the lowest at which the home was offered for sale. 

0 If you sold your principal residence after Dec. 31, 1974, & want to defer paying taxes on your capital gain 
(profit from the sale), changes in the tax law allow you to wait up to 18 months (or well into 1976) before reinvest- 
ing the proceeds in a new residence. If you are having a home built to meet your specifications, you may now wait 
up to 24 months before reinvesting. 

© If you are approaching age 65, it may be a poor time to sell your home. If you wait until you reach 65 to sell, 
you will get special breaks to reduce the amount of tax you will owe on capital gains. 


CHILD CARE 


O Families with joint incomes up to $35,000 may now deduct full cost of child care (up to a maximum of 
$4,800); families in the $35,000 to $44,600 income bracket may deduct partial costs. However, in both instances 
deductions must be itemized on IRS form #2441. 


IF YOU ARE AN EMPLOYER 


0 Are you self-employed? If you set up your own pension plan [see Keogh plans in CONSUMER NEwWS:Sept. 
15, 1974] before the year ends, you can deduct any contributions you make to the plan up to $7,500. 

0 If you hire a Federal welfare recipient for domestic work, you can take a tax credit equal to 20% of the 
employee’s wages (maximum credit is $1,000). 
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FTC gives consumers new rights in credit transactions 


e sellér shoulssi is contpdect 1 od faitpfo a party/1 shall ke prelu as 
agaifsi‘such thitd party f acking’the validity of the c act on grow of frabd, 
duress, mi want, and ration. e “ 


- * 


As a result of action taken by Federal Trade Commission (FTC), there 
will no longer be clauses in loan contracts, like the one above, that force you to 
make payments for products & services —even if the item was not delivered 
or the service not performed. Starting May 14, 1976, a new trade regulation rule 
will go into effect that will greatly limit the use of the “holder-in-due-course 
doctrine” in consumer transactions. Under this legal doctrine, sellers have 
been able to cut off consumer rights in 3 ways: 


1. They can insert promissory notes in installment loan contracts. This 
note is then sold to a credit company, & under the holder-in-due-course doc- 
trine, credit company has been entitled to payment from the consumer re- 
gardless of any problems he or she may have with the product. 


2. Sellers can put standard clauses, (such as the one above), called “waiv- 
ers of defenses,” in the installment sales contract. When signed by the con- 
sumer, these waivers represent the consumer’s written agreement to pay a 
credit company despite any dispute he or she may have with the seller. 


3. Retailers can arrange for direct loans for consumers to pay for the 
product or service. For example, a dealership may get a loan for you from a 
special finance company that is owned by one of the major auto manufactur- 
ers. This company makes loans for the purchase of cars sold by the 
manufacturer—the same kind of cars sold by the dealer. However, even 
though there is this special relationship between the seller and the lender, the 
loans have been treated under holder-in-due-course as totally unrelated to 
the original sale. 


To insure consumers of their rights in these areas, FTC’s rule will re- 
quire sellers to insert a specific notice in any installment contract that says as 
follows: 

“Notice. Any holder of this consumer credit contract is subject 
to all claims & defenses which the debtor could assert against the 
seller of goods or services obtained pursuant hereto or with the 
proceeds hereof. Recovery hereunder by the debtor shall not ex- 

ceed amounts paid by the debtor hereunder.” 


Though legalistic in its wording, this required notice (to the lender) pre- 
serves your rights if you have not gotten delivery of the product, if it’s 
broken, or if you were sent the wrong item & the seller will not take correc- 
tive action. Under the new FTC rule, you will have a legal defense in court if 
you decide not to make your payments & the credit company tries to sue. 


New rule does not set down any procedures for how to deal with credit 
companies when there is a dispute but, when asked by CONSUMER NEws, FTC 
gave these suggestions: 


e If you have a problem with the seller, try to resolve the dispute first 
before withholding payment. It is best to state your problem in writing (& 
keep a copy of the letter) so that, if need be, you can document your case. 


e If the seller refuses to take any corrective steps, write the credit com- 
pany explaining the situation & why you intend to withhold payment. It is 
possible that the finance company will intercede to try to resolve the problem 
for you. 


© Because the rule does not go into effect until next May, be cautious now 
when signing any loan contracts. Holder-in-due-course doctrine still applies, 
so read the contract carefully & do not sign it if it contains “waivers of de- 
fenses” or other clauses that restrict your rights. 


Dec. 1, 1975 


Land sales 


Housing & Urban Development 
Dept. (HUD) announced that it has 
suspended registration for an Ar- 
kansas land developer—Southern 
Meadows Developers Inc. of Mountain 
Home—for allegedly not submitting a 
property report & other required 
documents to HUD. Without a regis- 
tration, it is illegal to sell property on 
an interstate basis. Until the de- 
veloper submits the necessary infor- 
mation, HUD will not allow it to sell 
lots in the development—Southern 
Meadows Estates (also located in 
Mountain Home, AR). 


In a similar action, HUD has 
charged a Nebraska development 
company—Devils Nest Development 
Co. of Omaha—with not telling con- 
sumers about the fact that there are 
several law suits & foreclosure actions 
being taken against its ski resort de- 
velopment, Devils Nest, which is lo- 
cated in the northern part of the state. 
HUD also charges that the developer 
did not disclose to consumers that Dev- 
ils Nest lacks the financial ability to 
construct or complete certain 
amenities within the time schedule 
promised. HUD is giving the de- 
veloper 15 days to request a hearing. 
If Devils Nest does not respond, HUD 
will halt all further lot sales. 


For more information about the 
lots involved in these 2 matters, con- 
tact Office of Interstate Land Sales 
Registration, Housing & Urban De- 
velopment Dept., Washington, DC 
20410. 


S-p-r-e-a-d-i-n-g 
the word 


@ The third National Symposium 
on the Consumer Movement, which 
brings together consumer leaders, 
businessmen & government officials to 
discuss consumer issues, will be held 
Dec. 10-12 in Tucson, AZ. The theme 
of this year’s conference is “The Poli- 
tics of the Consumer Movement” & 
will focus on such issues as consumer 
credit, energy policy, food & nutrition, 
health care, housing, price fixing, 
anti-trust & utility rates. If you are in- 
terested in attending the conference or 
getting more information, contact Dr. 
Currin Shields, Director, Community 
Services, 522 N. Tucson Blvd., 
Tucson, AZ 85716 (telephone: 602- 
884-2945). 


@ General Electric Co. has pub- 
lished a series of free pamphlets on 
appliances. Called Appliance Buyers’ 
Guides, the booklets give general in- 
formation on how to buy appliances. To 
get a free copy of these publications, 
write to Consumers Institute, General 
Electric Co., A.P.4-119, Louisville, KY 
40225. 
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Mail order tips 


Interested in the offers you have 
read in recent ads to “earn money at 
home”? Postal Service (PS) advises 
that before you sign any forms or send 
any money that you take some pre- 
cautionary steps first to avoid getting 
defrauded. 


Here are some tips from PS that 
you may want to keep in mind: 


e If you are interested in a specific 
program that you saw advertised, see 
if the company involved will send you 
any free literature. If you have to put 
down money before you can even learn 
about the program it might be wise to 
stay away from that company. 


e If you decide to go ahead with 
the program, keep a record of the 
money you send & when you receive 
the materials. If it becomes necessary 
to go to court to get your money back, 
you will need documented proof of how 
much money you sent the company & 
what took place after that. 


e If you lose your money or are 
not paid for your time, contact your 
local postal inspector for help. PS will 
probably not be able to get you a re- 
fund, but it will investigate the matter 
& prosecute the company if postal in- 
spectors can prove mail fraud. 


Work at home schemes 


If you are wondering how you can make extra money in your spare time, 
you may have been attracted to those ads in your local newspaper or in the 
major magazines beckoning you to “earn money at home.” But be cautious: 
according to Postal Service (PS) offers to earn money at home can be one of 
the devices used to defraud the public. 


By advertising in magazines & newspapers, companies can entice you to 
send them money to be “registered” for such kinds of work as addressing 
envelopes, sewing small items like baby booties or selling merchandise by 
phone or letter. Fraud comes when (1) the company keeps your “registration 
fee” but, tells you that you are not qualified for the job—in one case, 60,000 
people were tested for ability to sew baby booties & all failed; or (2) gives you 
the work but doesn’t pay you. In either case you lose—either your money or 


your time. If you want your money back, you must go to court (in which case 
small claims courts are the best bet). 


To avoid these problems, PS suggests that you fund out as much as you 
can about the company before you send any money. Also PS warns consumers 
to be suspicious of claims that sound too good to be true. Magazines & news- 


papers accept most ads they receive, & they don’t have the means to make 
sure all are accurate. 


Christmas post cards: correction 


CONSUMER NEws: Nov. 15 made 2 mistakes on post card costs. Sen- 
tences containing the mistakes are corrected to read as follows: 

(Prices & sizes vary, but all—except extra large cards—can be mailed for 

7¢ now. On Dec. 28, the postage for cards will go up to 9¢.” 
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